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* Supply Chain Coordination for Fashion Products: The Effect of Sustainable Investment on Two
Contracts.
+ Competition Between Store Brand and National Brand Considering Consumer Environmental

Awareness.
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+ Cachon, Gerald and Christian Terwiesch, (2018), Matching Supply with Demand: An
Introduction to Operations Management (4th edition), McGraw-Hill, NY:NY. ISBN-13: 978-
0078096655.
» Hopp, Wallace J. and Mark L. Spearman, (2007), Factory Physics (3rd ed.), Waveland Pr Inc,
Long Grove:IL. ISBN-13: 978-0072824032.
» Simchi-Levi, David, Xin Chen, and Julien Bramel (2016), The Logic of Logistics: Theory,
Algorithms, and Applications for Logistics Management, Springer, NY:NY. ISBN-13: 978-
1493950218.
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Gerald Cachon (Wharton), Wallace Hopp (Michigan), Xuanming Su (Wharton), Christopher Tang
(UCLA)
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« F XL — g« JUHP—F Operations Research
e IR — gy s R AL K Operations Management
YT IAF2—2 e wHT AL b Supply Chain Management
« 27 aREE (B — LB Microeconomics (in particular, Game Theory)
- #FtS  Statistics
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» Pricing Decisions in Dual-Channel Closed-Loop Supply Chains from Different Stakeholders’
Perspectives. (2024 43 H)
* Pricing Strategies for Products in a Sharing Economy with Sustainability: Insights from Various
Business Models. (2025 43 H)
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